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Introduction

SunGard Availability Services is built on innovation, quality, teamwork
and customer support to create the best possible services to our clients
in the fastest possible way.

This expectation of excellence we place upon ourselves and our vendors.

You are a partner in the messaging of our products and services.
You represent SunGard AS. Therefore, we expect the highest standards
of work product because it is a direct reflection of us.

This Style Guide contains the elements of SunGard Availability Services
Brand Identity System. It has been developed to ensure that SunGard
AS and our partners carry the right message and look at all times.

To shape our identity, the Brand Identity System must be displayed
consistently throughout all communications, sales and marketing
vehicles. Every member of SunGard AS — vendors included —is a
brand champion.

Companies and departments providing marketing communications
support are required and responsible for following the directions
outlined on each page. SunGard AS reserves the right to refuse any
non-compliant work product (defined as any service or product
commissioned by SunGard AS to educate, inform or sell to an internal
and/or external audience).

These guidelines are intended to standardise marketing materials to
present a unified SunGard AS image and will be adhered to by internal
staff, as well as vendors who represent our image and message.
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Should you have any questions regarding this Style Guide,
please contact*:

UK
Piper-Anna Shields - piper.shieldsf@sungard.com

FRANCE, BELGIUM & LUXEMBOURG
Emmanuelle Servaye - emmanuelle.servayefdsungard.com

NORDICREGION
Hakan Bjorklund - hakan.bjorklund@sungard.se

*Full contact details are available on the final page of this Style Guide.

Notes:

SunGard Availability Services brand personality is:

® Innovative, proactive, technically accomplished

m Known for its advanced thinking in Information Availability and
business continuity

m Proactive in our marketplace while delivering products and services in
areassuring, open and positive manner.

Logo

m Alllogos to be reproduced from SunGard AS supplied material, applications
must be consistent and clear: Logo usage and/or any alterations to the logo
must recent written approval by the SunGard AS Marketing Department

Fonts

GENETAL ..ottt 6
BOAY COPY oreerereeeeeeeeireiseieisei ettt
Text body headings
QUOLES ...ttt 6
TEXE COLOUNS ...t 6
Grid layout A4

MaIN GG
Diagonal grid

Design elements and the grid

SOl COLOUN ... 8
TEXE ettt 8
HEAAINGS ..ottt 8

Quotes

and follow the guidance contained in this Style Guide. SunGard reserves the
right to withdraw/ terminate use of our logo or mark at anytime.

Imagery

SunGard AS holds a master image library for vendor and in-house reference -
comprising Owned (brand-specific commissioned work) and Royalty-Free
(minor licensing use) items.

® SunGard-Owned photography IS NOT to be used on any other work product
except those pieces belonging to SunGard. New commissions must be
submitted to the Marketing Department for approvals.

m Royalty-Free photography purchased by/ for SunGard will be available to
vendors working on SunGard assignments and IS NOT to be used on any
non-SunGard work. Vendors who purchase NEW royalty-free art must
provide SunGard with digital (and if available) hard copy - including licensing
information upon completion of the work product.

m Rights Managed—Such images WILL NOT be included in the art library
and are not recommended; but may be necessary for the quality of a design
assignment. Any vendor who orders rights managed photography must do
the following:

1. Notify SunGard of the contract terms and conditions prior to purchasing
2. Submit the photography contract and a copy of the supplier invoice

3. Submit a hard copy of the image with digital file clearly labelled as
‘Rights Managed' for contract compliance.

Graphic elements
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Sample layouts
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AL DAtaSheeL.......uueeeecrieie e

AL CaSE SLUAY ....ooeeeeeeeieeiei ettt
PowerPoint SUAeS ..ot

Other implementation samples.



Logo

SunGard Availability Services logo

The SunGard Availability Services logo
is used on the website, marketing
collateral, communications and

other materials within the SunGard
Availability Services brand.

The logo must only appear in the
formats and Pantone colours
shown and should sit on a solid
fill background with no grid lines
running through it.

The logo should be positioned in the
bottom right hand corner on the front
cover of all marketing collaterals.

Size

Small: The logo must not be used
smaller than 20 mm in width.

Medium: On all A5 portrait
documents the logo should be
used at 30 mm in width.

Large: On all A4 portrait documents
the logo should be used at 42.25 mm
in width, right justified to the first
right hand grid line and positioned
centrally within the horizontal

grid lines.

In instances where a page border is
present, for example a datasheet, the
logo is aligned centrally between the
horizontal and vertical grid lines.
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Keeping People
and Information
Connected.’

Keeping People
and Information
Connected.

Keeping People
and Information
Connected.’

Keeping People
and Information
Connected.

Logo colours

Pantone Black 4 Pantone 5483
RGB 56 45 36 RGB 88 145 153
HTML 382D24 HTML 589199
CMYK 4053 59 89 CMYK 629 20 27
Note

The registered trademark symbol
always prints the identical color of
the word “SunGard”.

The SunGard Availability Services
logo with the strapline must

only be used on the back of all
marketing collaterals within the
Address/Services device.

Logo files are available from
your SunGard Availability Services
marketing contact.

SUNGARD

Availability Services

SUNGARD

Availability Services

Information Availability you can trust

Sample brochure front cover logo positioning

Sample datasheet front cover logo positioning

Sample datasheet back page logo positioning




Software logos

BIA Professional logo with strapline

BIA @
Professional

Business Impact Analysis Software

Incident Manager logo with strapline

INCIDENT
MANAGER®

Command Center Automation Software

LDRPS logo with strapline

LDRPS

The New Direction in Planning

BIA Professional logo without strapline

BIA |
Professional

Incident Manager logo without strapline

INCIDENT
MANAGER®

LDRPS logo without strapline

LDRPS

Software logo colours

Pantone 534C/540U Pantone 209C/208U
RGB 5561111 RGB 88 145 153
HTML 373D6F HTML 690034
CMYK 10080305 CMYK 0100 34 53



Colours

SunGard Availability Services
corporate colours

Black 4 and Pantone 5483 are
the main SunGard Availability
Services corporate colours with
Pantone 1807 being used only in
small areas for accent.

Primary service/line of
business colours

When literature is produced for a
specific SunGard business sector,
the appropriate service/line of
business colour should be used.

Primary service accent colours

Pantone 444 is used when another
colour is needed in addition

to the primary service/line

of business colours.

Secondary software colours

These should be used when other
colours are required in addition to
the primary software colour.

Secondary colours

The secondary colours are u
sed only when different colours
are needed to accent other
design elements.

Address details and
services device

To be used on all literature
to reinforce the use of the
different colours reflecting
the different services.

Corporate colours

Pantone Black 4 Pantone 5483 Pantone 1807
RGB 56 45 36 RGB 88 145 153 RGB 158 48 57
HTML 382D24 HTML 589199 HTML 9E3039
CMYK 40 5359 89 CMYK 6292027 CMYK 7 946531

Primary service/line of business colours

Recovery
Services

Pantone 1807 Pantone 363 Pantone 124 Pantone 534C/540U
RGB 158 48 57 RGB 60 138 46 RGB 2341710 RGB 5561111
HTML 9E3039 HTML 3C8A2E HTML EAABOO HTML 373D6F
CMYK 7 94 6531 CMYK 78598 24 CMYK 0271000 CMYK 10080305

Primary service accent colour

Pantone 444

RGB 116 127 129
HTML 747F81
CMYK 38 15 18 43

/_\_/

Information Availability you can trust

SunGard Availability Services' understands how vital Information Availabilityis to p operations,

servicing customers, preserving reputation, maintaining profitability and engenderi der confidence.
Over 10,000 customers trust us to keep their people and information connected. Tr he same for you.

:0800 143413 United Kingdom & European Head Office
e:infoavail@sungard.com 12-13 Bracknell Beeches, Old Bracknell Lane West, SUNGARD
Availability Services

Keeping People
and Information
Connected:

w: www.sungard.co.uk  Bracknell, Berkshire RG12 78W

Secondary software colours

Pantone 209C/208U

RGB 105052
HTML 690034
CMYK 01003453

Secondary colours

Pantone 453C/454U

RGB 223 220 192
HTML DFDCCO
CMYK 1410270

Pantone 7540

RGB 9497 103
HTML 5E6167
CMYK 403022 60

Pantone 549

RGB 94156 174
HTML 5E9CAE
CMYK 5989 19

Pantone 617

RGB 198 191 112
HTML C6BF70
CMYK 765215

Pantone 2597

RGB 88 15 139
HTML 580F8B
CMYK 8210073

Pantone 471

RGB 18285 24
HTML B65518
CMYK 2176100 10

Pantone 5473

RGB 21101112
HTML 156570
CMYK 83 14 2350

Pantone 1665

RGB 226 7318
HTML E24912
CMYK 668100 1



Fonts

General

FF DIN QT is used throughout.

If you deviate from this font,
permission must be obtained from
your SunGard Available Services
marketing contact.

Arial is the default substitute font
where FF DIN OT is not available.
Text should be unscaled.

Body copy

Body copy should be FF DIN OT
regular 9.5 pt with 12 pt leading,
paragraph spacing should be

4 mm. Body copy should be tracked
(or kerned) to -30 (thousandths

of an em).

Sub-headings within body copy
are FF DIN OT bold with the
same attributes.

Text box headings

Text box headings should be
FF DIN OT bold 14 pt with 16.8 pt
leading, tracked to -50.

Quotes

Quotes are FF DIN OT regular 20 pt
with 18 pt leading, tracked to -50.
Key words may be picked out for
emphasis using FF DIN OT bold.

The quote source uses the same
attributes as body copy.

Put lortio dolenit pratie tatet, veniam, sim quis am quisl exer

sis eraesequis et ipsuscin volor sum dolorpercing estie tat

acil ex enis dolutetue del utpationsent in ulputatem volore eu

feugiamcommy nim augiam voloreet utpat. Ut iurem ilisit in

ulla ad eu faccum zzril irit elesecte vulla at lamconse dolorem

niam zzrit autpat nullan vullum venibh eugait la feuguero
dunt velis nosto commy non hendipsum quat, vent niat. An
henim at dolenis iscidunt lum voleseq uipsum augiam vulputp
atumsan utat nim ver in hent ipsusci tat. Esto dolore tat.

Put lortio dolenit pratie tatet, veniam, augiam voloreet utpat. Ut iurem ilisitin ~ quat, vent niat. An henim at dolenis
sim quis am quisl exer sis eraesequis et ulla ad eu faccum zzril irit elesecte vulla  iscidunt lum voleseq uipsum augiam
ipsuscin volor sum dolorpercing estie tat ~ at lamconse dolorem niam zzrit autpat  vulputp atumsan utat nim ver in hent

acil ex enis dolutetue del utpationsentin  nullan vullum venibh eugait la feuguero  ipsusci tat. Esto dolore tat.
ulputatem volore eu feugiamcommy nim  dunt velis nosto commy non hendipsum

Put lortio dolenit pratie tatet, veniam,
sim quis am quisl exer sis eraesequis
et ipsuscin volor sum dolorpercing
estie tat acil ex enis dolutetue del
utpationsent.

Subhead
Utiurem ilisit in ulla ad eu faccum zzril

irit elesecte vulla at lamconse dolorem
niam zzrit .

Toda?;s managed services
ould allow the client

to retain control of those
aspects of the technology

stack perceived as important
to its core business.”

BroadGroup, Managed Services Europe, April ‘06

Text colours

Text should always appear in either
black, the correlating primary
service/line of business colour or
the accent colour Pantone 444,
Text contained within a coloured
text box should be white.

Note

Use Arial for in-house
Microsoft Word/Excel or
PowerPoint documents.

Use FF DIN OT for all designed
documents.

AaBbCcDdEe
0123456789

FF DIN OT regular

AaBbCcDdEe
0123456789

FF DIN OT bold



Grid layout A4

Main grid

The grid layout uses dotted lines
of 0.75 pt wide in a tint of 50%
Pantone Black 4.

The lines are spaced at

30 mm apart, with the grid centred
on the page giving an equal margin
of 15 mm to the left and right of the
page. A margin of 15 mm should
also be applied to the top of the
page. All information should be
kept within this area.

When the grid is used in other sized
documents, the grid should not be
scaled to fit—a smaller section of
grid should be used.

Diagonal grid

The diagonal grid can be used
for visual interest and to act as an
anchor point for images.

While it can be used as desired,

it must always intersect regularly
with the main grid, therefore

the diagonal grid should either
be smaller or larger than the
main grid.

The line weight and colours
should remain consistent with
the main grid.

The grid must not show through
SunGard Availability Services logo
or strapline or any body copy in

the document.

Larger diagonal
grid intersecting
with main grid

I15mm

A

30 mm

15 mm

Smaller diagonal
grid intersecting

1 with main grid



Design elements
and the grid

Solid colour

Where blocks of solid colour are
used the grid lines should never
show over the top of the colour.

Text

Body copy can run in either 2 or

3 column layouts using the grid as

a guide. The text box should have a
solid fill and should sit on top of the
grid to ensure the grid lines do not

show through to the text.

The text box should have a inset
spacing of 3 mm on all sides
ensuring the text does not clash
with any lines.

A gutter width of 3 mm between
columns is also used.

Text boxes always extend to a grid
line rather than ending where the
text ends.

Headings

Heading boxes always anchor to
agrid line at either top or bottom
and extend to finish at a complete
grid line. The box may extend to
the edge of the page if desired.
Heading text should always be
positioned 3 mm from the left
hand grid line.

Sub-headings can be used within
the body copy and should appear
in bold font.

Put lortio dolenit pratie tatet, veniam, sim quis am quisl exer
sis eraesequis et ipsuscin volor sum dolorpercing estie tat
acil ex enis dolutetue del utpationsent in ulputatem volore eu
feugiamcommy nim augiam voloreet utpat. Ut iurem ilisit in

ulla ad eu faccum zzril irit elesecte vulla at lamconse dolorem

niam zzrit autpat nullan vullum venibh eugait la feuguero
dunt velis nosto commy non hendipsum quat, vent niat. An
henim at dolenis iscidunt lum voleseq uipsum augiam vulputp
atumsan utat nim ver in hent ipsusci tat. Esto dolore tat.

Put lortio dolenit pratie tatet, veniam, augiam voloreet utpat. Ut iurem ilisitin ~ quat, vent niat. An henim at dolenis
sim quis am quisl exer sis eraesequis et  ulla ad eu faccum zzril irit elesecte vulla  iscidunt lum voleseq uipsum augiam
ipsuscin volor sum dolorpercing estie tat ~ at lamconse dolorem niam zzrit autpat  vulputp atumsan utat nim ver in hent

acil ex enis dolutetue del utpationsentin  nullan vullum venibh eugait la feuguero  ipsusci tat. Esto dolore tat.
ulputatem volore eu feugiamcommy nim  dunt velis nosto commy non hendipsum

Put lortio dolenit pratie tatet, veniam,
sim quis am quisl exer sis eraesequis
et ipsuscin volor sum dolorpercing
estie tat acil ex enis dolutetue del
utpationsent.

Subhead
Utiurem ilisit in ulla ad eu faccum zzril

irit elesecte vulla at lamconse dolorem
niam zzrit .

“Today's managed services
%ould allow the client

to retain control of those
aspects of the technology

stack perceived as important
to its core business.”

BroadGroup, Managed Services Europe, April ‘06

Blocks of colour
use the grid lines
as anchor points

2 column layout
example

3 column layout
example

Quotes

Quotes appear reversed out of
blocks of colour, and may be left
or right-aligned to suit the layout.

A mixture of both regular and bold
fonts may be used for emphasising
key words.



Graphic elements

Images

Images should either be contained
within a diamond shape (adhering
to the grid structure) or applied as a
complete background fill.

The grid lines must always run over
the images. Text and solid colour
boxes may cut into images.

Diagrams and graphics

Note

The diagrams and graphics used are  Approved images and graphics

always contained within a white or
coloured box on top of the grid lines,
ensuring the box always extends to
agrid line.

Does IT drive your business forward
or hold it back?

Are you frustrated by the constraints IT puts on your
business?

Does the thought of losing a critical business application
keep you awake at night?

And how vulnerable are you to security breaches?
Infrastructure issues, system limitations and lack of
specialist expertise can mean the IT service you deliver to
the business is best described as patchy.

Perhaps you've thought about outsourcing but don’t
want to relinguish control. Yet, increasingly, you find that
your expensive IT staff are forced to spend valuable time
firefighting or carrying out routine housekeeping tasks.

Surely there must be a better way.

are available from your
SunGard Availability Services
marketing contact.

“Today's managed services should allow the client

to retain control of those aspects of the technolog
stack perceived as important to its core business.”

BroadGroup, Managed Services Europe, April 06

Why choose managed services?

Because they give you: pli Better g
procedures to comply with statutory obligations,

‘Time - We take complete responsibility for day-to-day
management of your IT enterprise, liberating you to
focus on your core business” other overheads**.
Flexibility - You choose the availability levels and
recoverytimes of your IT systems to match your
business needs.

office accommodation.

Greater data control - Through unified server

Security - We strengthen and protect you from ncreasingly  management.
complex threats, both physical and virtual. Our managed

firewall service foils attacks through constant testingand  Source: IDC Outsourcing Business Continuity
Needs: Ensuring Information Availability While

monitoring.

ring ROI, June 2003
Scaleability - You gain competitive advantage by sharing
a resource that can be scaled up, or down, as your
business changes. more employees by nearly 37%
Consistency - Our years of experience and project
management expertise ensure your IT function runs
just as it should, with no surprises.

Reduced costs - On premises, infrastructure and

Space savings - Relieving pressure on

* Improved utilisation of IT/network staff in supporting

** Lowered IT capital expenditures by more than 20%

Managed services at a glance

Secure Hosting Services - Provided within highly resilient
data centre space as either rack space or caged area with
redundant power supplies. All of which is supported with
help desk services and intelligent hands.

Platform & Device Monitoring - Monitoring and portal
reporting services by device, platform, application, database
or website.

Security & Network Management - Providing firewall
management as well as intrusion detection and penetration
+ testing services coupled with internet and network access.

05 & Database Management - Managing equipment,
operating systems, and databases as well as providing
toad balancing solutions.

Vaulting Services & Data Replication -
Automated off site backup, archive and
retrieval of data as well as mirroring solutions,

“Today’'s managed services
should allow the client to
retain control of those
aspects of the technology
stack perceived as important
to its core business.”

BroadGroup,




Sample layouts

A4 corporate brochure cover

Note use of corporate colours,
with the sparing use of
Pantone 1807 for accent only.
The images have been tinted
using SunGard Pantone black 4
and Pantone 5483 colours.

Images should be used in diamond
shaped image boxes and should
always obey the general grid
structure. The grid may run over
the images.

Solid areas of colour should always
appear on top of the grid lines.

A solid teal bar 3 grid units high
runs across the full width of the
corporate brochure cover.

SUNGARD'
e

FF DIN OT Regular/Bold
25pt on 22pt

FF DIN OT Bold
7pt on 9pt

[ FF DIN OT Bold 8pt on 7pt

DT ! -'

“SunGard is the only complete
solution provider.”

‘The Forrester Waver™: Disaster Recovery Service Providers,
012006, Forrester Research Inc. March 2, 2006

4 Keeping people and information connected

FF DIN OT Bold 12pt — Information Availability you can trust

] j/ FF DIN OT Regular 8pt on 10pt _|
I

FF DIN OT Regular/Bold
8.5pt on 11.5pt

:0800 143413 United Kingdom & European Head Office SUNGARDM ;(

e:infoavailf@sungard.com 12-13 Bracknell Beeches, Old Bracknell Lane West,

ceping People
oy bl h 1 Informetion
w:www.sungard.co.uk  Bracknell, Berkshire RG12 7BW Availability Services | Connected:

SUNGARD"

Availability Services

FF DIN OT

_ 1épt

Regular/Bold

10



Sample layouts

A4 corporate inside spread

Text is always contained with in
a white or coloured box on top of
the grid lines.

Images can be applied as a
complete background fill but
should always be below the
grid lines.

‘Pantone 5483 is used to denote
quotes, headings and bullet points.

FFDIN OT
Regular/Bold
28pt on 26pt

FF DIN OT Regular
28pt

FF DIN OT Bold
9.5pt on 12pt

The key to
business
survival

Business today moves at such a pace
that having the right information
at the right time can make the

between success and
failure. The demand for information
is while

our tolerance for being without
that information is decreasing at

an even faster rate. Every aspect

of your business operation - from
the mission-critical to the most
routine - depends on keeping
people and information connected.
Some of these processes could

be interrupted for a day and life

as you know it would go on. An
inconvenience yes, but certainly not
disabling. With others though, a loss
of even a minute or two could have a
serious impact on your organisation
and its future.

Yet just as we are placing an
unprecedented reliance on systems,
applications and data being

available at all times, the threats

that jeopardise them have never

been greater. When it comes to the
myriad risks that surround your
business, you may be surprised at the
scenarios that could come between
you and the availability of your data.
In today’s age of data

An A-Z of business interruption
= Acts of God = air conditioning
failure = arson = blackouts =
blizzards = boiler explosion s

bomb threats = bridge collapse =
brownouts « chemical accidents s
civil disobedience » communications
failure s computer crime s corrosive
materials = disgruntled employees

= denial of service s earthquakes

even well thought out disaster
recovery and business continuity
solutions may sometimes just not be
good enough

That's because neither provides
the ultimate degree of information
accessibility that management,
employees, suppliers, customers
and consumers now demand for
key applications and processes. We
want instant notes when we hit the
cash machine. We expect customer
support at the other end of the
hone. We need a reliable internet
connection for our account access,
online ordering or reporting tool.

Businesses everywhere need to keep
people and data connected because
they can't afford not to. Here at
SunGard Availability Services we call
it Information Availability.

extortion s falling objects x fires s
floods « hardware crash = high winds =
heat or cooling failure « hostage
situations » human error s

hurricanes = ice storms = interruption —
of public-infrastructure services

= kidnapping s lightning strikes s
malicious destruction s military
operations » mismanagement « mud
slides = non-availability = personnel

- phishing « plane crashes = public
demonstrations s quirky software s
radiology accidents s railroad
accidents = sabotage = sewage
backups = snow storms = software
failure » sprinkler breakdown s
strikes » telephone problems s

theft of data or computer time

- thunderstorms = tornados =
transportation problems = unexpected
vandalism s viruses s water damage »
worms = xenon gas leaks

j 7 mm Border

FF DIN OT
Bold
9.5pt on 12pt

FF DIN OT
Regular
9.5pt on 12pt

11



Sample layouts

A4 6pp mini brochure outside spread

Text is always contained with in a
white or coloured box on top of
the grid lines.

Images should be used in diamond
shaped image boxes and should
always obey the general grid
structure. The grid may run

over the images.

A solid bar in the primary
service/line of business colour
runs 60 mm high across the
width of the mini brochure.

The mini brochure service
title should be left justified
aligned with the "Keeping

people and Information
connected’ strapline.

The strapline text box is 105 mm
wide by 10.25 mm high and is
positioned underneath the

service bar to the right of the page.

FF DIN OT FF DIN OT
Regular/Bold Bold
9.5pt on 12pt 14pt

The service diamonds on the back
page are the only elements that may
be positioned centrally on the first
left hand vertical grid line.

The primary service/line of business
colour is used to denote quotes,
headings and bullet points.

AN

R <

7 mm Border [

FF DIN OT
Bold 1 4Pt Who's in control, you or your IT?
FFDINOT SunGard Availability Services’ Managed Services put you
Reg ular firmly back in control of your IT. We take away the vital but

mundane daily chores, freeing your IT team to focus on
projects that add real value to the business.

9.5pton 12pt |

We will host your systems in one of our secure, highly
resilient data centres, but leave you in full command of

monitoring and support by highly skilled IT professionals.
You're in charge so you specify the availability levels and
recovery times your business demands. That way you
only pay for the protection you need.

You get an improved service, security, and peace of mind.
You get value for money and an experience spanning
nearly four decades on tap. You get everything, in fact,
except the headaches.

FF DIN OT
Regular/Bold

the applications that drive your operation. This means you
benefit from best of breed technology with round the clock

SunGard Availability Services

[T~ From assessing availability and continuity requirements to
delivering answers via our Consulting, Recovery Solutions
and Managed Services; we feel confident that we are the
only Information Availability provider that can provide

+ comprehensive support for your infrastructure, people
and data so your organisation is ‘always prepared, always
ready or always on’

‘ Consulting

SunGard's Consulting commits to delivering excellence.

| We help you get risks under control, thereby safeguarding
your profits, operations, customers and reputation by
leveraging our industry-acknowledged operational
risk management expertise. From Business Continuity
Management to the full lifecycle of Technological Solutions,
we deliver results unique to your business, because by
starting with your business needs, we provide what makes.
sense to you and only you.

‘ Recovery Services

Interruptions to business are difficult to predict, but SunGard
customers know that when disaster strikes, they are always
ready. With the widest range of effective recovery solutions
SunGard ensures that any business impact affecting our

© customers’ IT or workplace facilities is minimised, returning
you quickly back to business as usual.

Managed Services

When a business critical application just cannot be
allowed to fail, SunGard's Managed Services give you the

+ 1T resources and skills you need to ensure availabiliy,
reliability, security and cost efficiency. Yet we leave you in full
control of the systems, applications and data that drive your
business forward.

‘ BCM Software

When a business critical application just cannot be
allowed tofail, SunGard's Managed Services give you the

IT resources and skills you need to ensure availability,
reliability, security and cost efficiency. Yet we leave you in full
control of the systems, applications and data that drive your
L business forward.

20pt on 18pt “Today's managed services
stould allow the client
to retain control of those
FFDIN OT aspects of the technology
Reaul stack perceived as important
eguiar to its core business.”
9-5Pt BroadGroup, Managed Services Europe, April 06 nqu‘r:nm";n » United Kingdom & European Head Office SUNGARD
iln avail@sungard.com ‘\EQF—EL?(’?::.Ckne\lBeeches‘ D;:vﬁvracknell Lane West, Availabiity Services
FF DIN OT FF DIN OT FF DIN OT FF DIN OT
Bold Regular Regular/Bold Bold 8pt
12pt 8pt on 10pt 8.5pt on 11.5pt on 7pt

FF DIN OT
Regular/Bold
20pt on 18pt

FFDIN OT
Regular 9.5pt

FF DIN OT
Bold 16pt
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Regular/Bold
16pt
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Sample layouts

A4 6pp mini brochure inside spread

Inside pages have a 7 mm page
border in the primary service/line
of business colour

7 mm Border [

The background primary service/

line of business colour should
only applied to page 2 ensuring it
does not run above 75 mm from
the page top.

75 mm

The primary service/line of

business colour is used to denote
quotes, headings and bullet points.

FF DIN OT
Regular
9.5pt

FF DIN OT
Regular/Bold
20pt on 18pt

FF DIN OT Bold =
14pton 17pt | |

FF DIN OT Bold
9.5pt on 12pt

FF DIN OT
Regular/Bold
20pt on 18pt oda anaged service

0) a auo e e o)

ela 0 OLO ose
FFDIN OT aspects 07 the LECNe109
d D da PO

Regular
9.5pt BroadGroup, Managed Services Europe, Aprl 06

d allo e e Managed services at a glance

Secure Hosting Services - Provided within highly resilient

data centre space as either rack space or caged area with
pplies. All of which is

help desk services and intelligent hands.

Platform & Device Monitoring - Monitoring and portal
reporting services by device, platform, application, database
orwebsite.

Security & Network Management - Providing firewall
management as well as intrusion detection and penetration

Because they give you:

Time - We take complete responsibiliy for day-to-day
management of your T enterprise, liberating you to
focus on your core business®.

Flexibility - You choose the availability levels and
recoverytimes of your IT systems to match your
business needs.

Security - We strengthen and protect you from nereasingly
complex threats, both physical and virtual. Our managed
firewall service foils attacks through constant testing and
monitoring.

Sealeability - You gain competitive advantage by sharing
a resource that can be scaled up, or down, as your
business changes.

Consistency - Our years of experience and project
management expertise ensure your IT function runs
just as it should, with no surprises.

Compliance - Better documentation and change control
procedures to comply with statutory obligations,

Reduced costs - On premises, infrastructure and
other overheads**.

pled with internet and network access.

05 & Database Management - Managing equipment,
operating systems, and databases as well as providing
toad balancing solutions.

Vaulting Services & Data Replication -
site backup, archive and

Space savings - Relieving pressure on
office accommodation.

Greater data control - Through unified server
management.

Source: IDC Outsourcing Business Continuity
Needs: Ensuring Information Availability While

retrieval of data as well as mirroring solutions.

Ensuring ROI, June 2003

* Improved utilisation of IT/network staff in supporting
more employees by nearly 37%

** Lowered IT capital expenditures by more than 20%.

FFDIN OT
Bold
14pt

FF DIN OT
Regular/Bold
9.5pt on 12pt

FF DIN OT
Bold
14pt

FF DIN OT
Regular/Bold
9.5pt on 12pt
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Sample layouts

A4 Datasheet

All pages have a 7 mm page
border in the primary service/line
of business colour. Only the front
page has 45 mm top bar also

The front page datasheet titles are
contained within a 90 mm by

56.75 mm grey (Pantone 444) box.
The text is left justified 3 mm from

All other datasheet titles are
contained within a 90 mm by
26 mm grey (Pantone 444) box.
The text is left justified 3 mm

On a 4 page datasheet, the title
should not be repeated on the right
hand inside page.

The primary service/line of business
colour is used to denote quotes,

in the primary service/line of the edge of the box and 39.5 mm from the edge of the box and

business colour. from the top of the page. 9 mm from the top of the page. . .
P Pag P Pag headings and bullet points.
Front 56.75 mm Back 56.75 mm Single page datasheet
FFDINOT
Regular/Bold "] 7 mm Border
20pt on 20pt . Vaulting Solutions
FFDIN OT 45 mmm | for forward thi 45 mm
Regular/Bold
90 mm |
20pt on 20pt __| Vaulting Solutions e
for forward thinking business FF DIN OT Regular/Bold Hounslow Technology Centre
‘ 24pt on 22pt
] pton 22pt .
90mm r FF DIN OT Bold
FF DIN OT Bold 7 out of 10 businesses that suffer a major data loss close DIN Regmar — 1 Zpt on 1Apt SunGard’s Managed Services give you the
12pton 14pt | ou e lor s recovery? T ckupESheyoueverytning 9.5pt LESR;T,?‘JT;’,‘ Siabiiny, oty amd cont afcency.
You don't need us to tell you that FF DIN OT Regular in full control rm Environment
9.5pton 12pt oo i oot ey
FFDIN OT Regular/Bold
Regular/Bold 9.5pt on 12pt D
9.5pton 12pt et FF DIN OT Bold osman e,
i 95pt on 12pt If you still rely on old-fashioned tape B FF DlN OT BOld
o 9.5pt on 12pt Pomer
* Mot i B
pplies o irom SunGar = 247 Security guards
ponen FF DIN OT Bold e
G . g@gg 8pton 7pt s
10% 15% 25% 5% 20% 2%
FF DIN OT Bold 8pt e FF DIN OT Bold 12pt __|
SUNGARD' FF DIN OT Regular —
‘v_l"’“"m oot 8pt on 10pt ( o riasn Ut Ko & European e fce O — Comnasna SUNGARD'
w: www.sungard.co.uk  Bracknell, Berkshire RG12 7BW Availability Services | Connected. w: www.sungard.couk  Bracknell, Berkshire RG12 7BW Availability Services
FF DIN OT Regular/Bold ——-
7mm Border [ 8.5pton 11.5pt
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Sample layouts

A4 Case study

All pages have a 45 mm top bar
in the primary service/line of
business colour.

The front page case study title is
contained in a grey (Pantone 444)

top of the page and 15 mm from
the left hand side.

The title text is left justified 3 mm
from the edge of the box and 3 mm
from the top of the box.

box positioned 56.5 mm from the

Front

FF DIN OT
Regular/Bold
20pt on 20pt

FF DIN OT Bold
12pton 14pt __|

FF DIN OT Regular
95pton12pt L

Case study
Acheiving excellence thro

— Sainsbury’s ‘at a glance’:

u Established in 1869, today the company is one of the UK's
leading food retailers with interests in financial services

= Operations throughout the UK, with primary Store
Support Centre in London

153,000 employees

2005 revenues exceeded £17 billion

Supported from many of SunGard's London and North of
England Recovery locations

= Contracted to Workplace Recovery for over 900 users
UK-wide and Managed IT Solutions, and supported by
ScaleNet and the SunGard National Network

wwwj-sainsbury.co.uk

19 mm

If the case study subject’s company
logo is present, it should be justified
top right of the text box, 4 mm from
the top and 6 mm from the right
and respect their own logo usage
guidelines if available.

45 mm

Keeping promises, setting standards
“Sainsbury’s is a leading UK food retailer with interests in
financial services. It consists of Sainsbury’s Supermarkets,

Sainsbury’s Local, Bells Stores,
Jacksons St JB B t, Sai ine and

¥e
Sainsbury’s Bank. It employs 153,000 people. Our objective
is simple; to serve customers well and thereby provide
shareholders with good, sustainable financial returns. We
aim to ensure all colleagues have opportunities to develop
their abilities and are rewarded for their contribution to
the success of the business.
Our policy is to work with all of our suppliers fairly,
recognising the mutual benefit of satisfying customers’
needs. We also aim to fulfil our responsibilities to the
communities and environments in which we operate.”

With such a statement i the public domain, Sainsbury’s
is one that appreciates the importance of

“Sainsbury’s takes business y riously;
we're always trying to improve. Because of our maturity
and achievements, we needed to find a partner who was
similarly positioned in approach, image, reputation, attitude
and success. | stress the word ‘partnership because that
is what | believe we have found with SunGard [Availability
Services]. We have a very strong relationship and have
achieved everything we set out to do.”

Steve Mellish FBCI,
Head of Business Continuity, Sainsbury's

business continuity (BC) management and Information
Availability 1A) as a means to ensuringits presence in the
marketplace and its ability to deliver on its stated aims and
objectives.

Aveteran of such events as Y2K, Paddington, Potters Bar,
the Fuel Crisis, Foot & Mouth and more, the Company has
certainly proved its BC strategy in anger many times. Itis
also known as a standard bearer within the BC industry,
with the Company’s Head of Business Continuiity, Steve
Mellish, serving as Chairman of the Board of the Business.

elit la facinisLirit nosto dignisim euis dolum incil dolorem delit
Lum iure commy nibh ea feugait, consequate duis! ipsum augue
delit lore dolortie del erosto duis diat wisi.

| Casestudy

company logo

The primary service/line of business
colour is used to denote quotes,
headings and bullet points.

Back

45 mm

FF DIN OT
Regular
20pt on 20pt __|

FF DIN OT
Regular
95pton12pt |

Atimeline towards excellence in

information availability

But this success is the result of many years of commitment
and effort, and started in earnest back in the early 1990s;
Steve Mellsh takes up the story: “Our history of business
continuity really started back in 1991, when we undertook

a project to formalise the backup arrangements for our two
key data centres. | was part of the team that devised a policy
and detailed the procedures for the backup of these facilites.
Ifound myself really enjoying the whole project - | had just
left computer operations - but from that point forward | was

convinced that my future career lay within business continuity”.

1991 - First formal procedures and business continuity
policy for J Sainsbury developed

1996 - Five years and several other BC projects ensued
“At this time, we were focused on understanding industry
best practice with a view to adopting it at Sainsbury's. The
risks we faced at the time were such things as IRA bomb
threats in London, but anything that could disrupt store
operations had to get my attention. | spent a lot of time

taking advantage of learning and networking opportunities

in order to be able to properly understand BC and also
to ensure board level sponsorship for a dedicated BC
function, which was achieved when the Group Property
Director took responsibility for BC.” Following a
secondment to develop a Business Continity (BC) plan
for their Blackiriars Head Office, Sainsburys created the
position of business continuity manager, which Steve
assumed.

1998 - In the next two years, BC plans for the entire range
of J Sainsbury's businesses were developed including
Homebase and Savacentre.

1999 - Sainsbury's, in common with most other western
businesses undertook its Y2K compliance programme.

For the retail group, this also included BC and as such
considerations like failures of traffic light systems, utlities
and fuel shortages.

1999 - for the frst time, this year sees the BC function
reporting directly to a Board Director.

2000 - In September the company faced the fuel crisis for

real in an event that assembled the corporate Business

Continuity Management Team (BCMT] for the first

time. The team was charged with minimising business

disruption; ensure deliveries to stores, fuel for 240

forecourts and compliance with Government directives.
fuel The ul

was positive: deliveries were controlled and stores were
monitored to keep any disruption to supply to a minimum
where such things occurred. The BCMT then divided its
activities, with one half focussed on business continuance
and the other on business reinstatement.

2001 - This was the year the Foot & Mouth epidemic
occurred and involved both the BCMT and the Serious
Incident Committee (SIC) - the former being skilled in BC
considerations and the latter expert in handling matters
such as product recalls. Unlike the fuel crisis, the Foot &
Mouth crisis was going to take weeks, not days to resolve,
s0 handling this issue effectively meant that the BCMT
and the SIC worked to develop a process that would see
the handling of this situation become part of everyday
operations. The BCMT were also in action to deal with the
effects of September 11th,

2001 - Sainsbury's awarded the CIR business continuity
award for Most Effective Communications Strategy’ as a
result of their response to the fuel crisis
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Sample layouts

PowerPoint slides template

SunGard AS'’s PowerPoint
presentation templates have been
redesigned to ensure a consistent
approach across all countries

of operation. Refer to your intranet
for detailed usage guidance.

There are two versions:

An internal PowerPoint template
for slidedecks which will be paged
through as opposed to projected.

The external PowerPoint template
is intended for projection and
should only be used for:

m External speaking engagements
m Client-facing presentations only.

Internal PowerPoint template title slide
]

This is the cover for internal PPT template

Arial Bold 30pt

Arial Regular 20pt

These templates replace all

previous presentation styles.

Note

Please ensure you use the correct
external template for your country
of operation, which is available

via your local marketing contact
or intranet.

External PowerPoint template title slide

Title slide

Title slide

Other implementation samples

Website banner ad

13,000 end-user
positions

100%

aat would

C-Curve display graphics panel

E.

‘chieving true resilience
rough multiple data centres

Pull-up display graphics banner
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SunGard Branding Guidelines:

To ensure brand image consistency, all departments that commission vendors to develop work product using the new brand image are required to submit their work to Marketing for approval.
Work product is defined as any service or product commissioned by SunGard Availability Services to educate, inform or sell to an internal and/or external audience. Failure to submit to internal
reviews and approvals may result in rejection of the final work developed.

For questions, please contact:

UK
Piper-Anna Shields

Marketing Manager - PR & External Relations

SunGard Availability Services (UK] Limited
12-13 Bracknell Beeches

Old Bracknell Lane West

Bracknell, Berkshire, RG12 7BW, UK

t: +44(0)20 808089 23

f: +44(0)20808082 12

e: piper.shieldsfdsungard.com

w: www.sungard.co.uk

Information Availability you can trust

FRANCE, BELGIUM & LUXEMBOURG

Emmanuelle Servaye

Responsable du Marketing

SunGard Availability Services France (SA)
15, rue de la Vanne

92542 Montrouge Cedex

France

t: +33(0)1 64806126

f: +33(0)1 64806199

e: emmanuelle.servayefdsungard.com
w: www.availability.sungard.com/france

SunGard Availability Services understands how vital Information Availability is to protecting key operations,
servicing customers, preserving reputation, maintaining profitability and engendering stakeholder confidence.
Over 10,000 customers trust us to keep their people and information connected. Trust us to do the same for you.

United Kingdom & European Head Office
12-13 Bracknell Beeches, Old Bracknell Lane West, Bracknell, Berkshire RG12 7BW

: Written, designed & produced by CeForce Communications Limited, Marlborough, UK. www.cforce.co.uk

NORDICREGION

Hakan Bjorklund

Country Manager & Director of Sales
SunGard Availability Services Nordic (AB)
Sandhamnsgatan 71, Box 27157

10252 Stockholm

Sweden

t: +46(0)86 663252

f: +46(0)86 6157 49

e: hakan.bjorklundf@sungard.se

w: www.sungard.se

SUNGARD'

Availability Services

Consulting

Keeping People
and Information
Connected.






